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INTERIOR
Design Research

STRUCTURE

2026

• component design analysis with 16 component overviews, 

based on the 5 core component areas like IP, Middle Console, Doors, Seats, Ceiling / Pillars

• 15 Brands worldwide, analysed with Component Fit and Trend-Fit,

plus Interior Design Strategy interpretation and Forecast 

Interior Component Design Analysis 

Interior Design Trend Analysis 

OEM Interior Design 

Signature Profiles

Country-Factor 
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Analysed Interior Components:  
IP Middle Console Doors  Seats Ceiling / Pillars

Deco (01)* Controls (06) Door Handle (09) Lower Seat (13) Ceiling / Pillars (16) 
Display (02) Deco (07) Deco (10) Upper Seat (14)
Air Vents (03) Rear Space (08) Display (11) Backrest (15)
Media (04) Acoustics (12) 
Steering Wh. (05) 
+ Upper Section *(x) = following numbers of categories / component areas

INTERIOR
Component Overview

STRUCTURE

Interior

Overviews
Component & 

Material Trends 
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IP Door Seat 
Middle

Console 
Ceiling 

This interior component design analysis will provide an overview about the current and future design 

developments for each relevant interior component area, and will help to understand which manufacturer 

and country will influence the current future interior developments and design trends. Analysis with 16 component 

overviews, based on the 5 core component areas like IP, Middle Console, Doors, Seats, Ceiling / Pillars.

©  images Car Men



www.car-men.de Automotive OEM Interior Strategy Design Analysis  |   2026        

INTERIOR Component 

Potential Areas 
Automotive TRENDS vs. 

Automotive Components
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Complexity

Shy Tech Display Integration

Digitally Inspired Deco Surface

Sculptural Opulence and Complexity

Sensual and Digital Fusion

BMW i-Vision Circular concept© Car Men

© Car Men

EV SPIRIT / DIGITAL SPIRIT

Tactotek: 

illuminated pattern and 

display outline

© Tactotek

High-quality technical / digital  components and media interfaces are 

integrated into the interior using premium metal, plastic and sensual surfaces.

These components represent connectivity, service, and comfort. This media integration is 

characteristic of EVs and will become even more important for autonomous vehicles.

EV SPIRIT / DIGITAL SPIRIT

• Media integration via lighting, 

displays, sensors, etc.

• Shy Tech seamless display 

integration into almost every material

• Precise, high-level integration of 

technical components

• Predominantly technical character 

plus increasingly sensual themes

• Technically inspired patterns

• Contrasting metallic colors

• Illumination is highlighting shapes 

and pattern

• Digital plus sensual fusion trend
Skyworth Y concept: IP deco

AGC glass 

surface

When the display is OFFWhen the display is ON

Automotive Trends
Interior

©  images Car Men

AVATR Vision Xpectra concept middle console
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Deco

Display

Steering Wheel

Air Vents

Deco

Controls

Rear Space

Media

Deco

Opener / Handle

Acoustics

Display

Upper Seat

Back Rest

Lower Section

Ceiling / PillarsC
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Rear Seats

INTERIOR Component 

Potential Areas 
Automotive TRENDS vs. 

Automotive Components
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NEW FOCUS ZONESGENERAL INTERIOR DEVELOPMENTS

vs. Component Potential  Areas

• Middle console and seats (especially rear) are new added value zones

• The focus shifts from IP (interior front) towards the side areas such as doors and seats, 

towards the rear passenger compartment (seat backs, center console, roof, B/C pillars)

• Primarily considered material groups: metal surface, sensual materials, transparent plastics plus 

lighting – often in combination
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IP

Innovative headrest plus media

IP side brandingSeating / Rear Space upgrade

Future  Potential

Current Potential1 - 3 points max. 

plus 1 - 5 points max. for 

High Score5 points max. 

©  images Car Men

Detachable door lamp

Geely EVA Cab concept: 

door lamp to go

AGC: backrest media integration  

Lotus Theory 01 concept: headrest

Avatar 07 IP side upgrade plus branding
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Tech Device

Driver Cockpit

EV Interior
DESIGN

CHARACTER

Luxury Atmosphere

The posisitoning of the brands is combining the current interior focus plus concept 

directions to focus on the future direction of each brand.

The positioning of brands into the two axis graphic is showing a 

distinct difference between Western and Chinese Manufacturers

Digital Living Room

Chinese Brands

Western Brands

Asian Brands

CLASSIC 

European / Western 

premium and 

luxury brands are 

targeting towards 

luxury atmosphere 

direction. 

SIDESTEP
Design Strategy

OEM Positioning

CENTRE

Asian (Korean/Japanese) brands 

have selected a middle position, 

providing a good multi-market-fit.

Korean and Japanese brands now 

changing this position slowly 

towards more digitally inspired, 

unique interior designs.

DIGITAL

Chinese brands

with a clearly more 

digital experience 

focus between 

Luxury 

Atmosphere and 

Tech Device

. 
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